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@ Volunteers Service Activities  Act/Vol @ Service Hours Hrs/Vol Community Impact
v 4635 53,264 11.5 191,879 414 $6,306,683
USA HSVolunteers 511,696 9.27 1,960,684 35.5 $68,208,869
| = Grad Yr Volunteers % of Vol Activities Act/Vol % of Act  Impact Hrs  Hrs/Vol % of Impact
Seniors 2025 1,694 37% 21,459 12.7 40% 81,891 483 43%
IMPACT @® Juniors 2026 1,605 35% 22,240 13.9 42% 72,578 45.2 38%
2025 "
® 2026 @ Sophmores 2027 828 18% 5,906 7.1 1% 23,416 28.3 12%
®2027
@® 2028 @ Freshmen 2028 476 10% 3,549 7.5 7% 12,994 27.3 7%
Commitment To A Specific Issue &=/ Demonstrated Actions + Skills . A Culture of Belonging + Goodness
USA Mi USA Mi USA
8 hours or more 80% Volunteering "‘, 40.9 Avg Vol / Sch 49.5
79% 79% “ 41.3  Avg Ser Hrs/ Vol 35.5
16 hours or more 64% Taking Part
7% m 7% ° Groups & Club Activity
24 hours or more 47% Donating F 359 Activites with or for 1%
4% m 6% a club / group
40 hours or more 28% Advocating Motivation to Take Action
2% | 2% ' 42% Connectedness 42%
50 hours or more 20% Leading 37% Com passion 38%
8% . 7% 7% Curiosity 6%
75 hours or more 10% 4% Integrity 4%
Posted Volunteer Opportunities 5% Respect 6%
100 hours or more 7% Mi 1,159 USA 16,374 5% Spirituality 5%

9%
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Decent Peace,
Good . Clean Affordable Industry, Sustainable  Responsible cli Life Bel Life O Justice & .
No Poverty e Health & Quall_ty Gend_er Water & & Clean Work8.< Innovation & | Redu(;éd Cities &  Consumption Irr_late e Below e n ustice fPartEersGh\ps‘
Hunger Well-Being Education  Equality Sanitation Energy Economic Infrastructure S "PMS o0 mmunities & Production Action Water Lend S,tron.g orie e
Growth Institutions
Important  3rd 5th 2nd 1st 7th 13th 10th  17th 9th 12th  15th 4th 13th 7th 6th 11th
Impact 7th 5th 2nd 1st 11th  13th 10th  15th 9th 3rd 8th 12th  14th 6th 4th 16th
Volw/Act  17.6% 28.5% 69.4% 767% 2.1% 1.6% 21% 1.2% 6.6% 47.1% 97% 25% 09% 17.9% 187% 1.5%
Avg Hrs 6.5 6.3 17.2 20.8 6.4 6.3 9.6 4.1 8.1 9.3 6.6 5.5 6.3 7.6 14.3 2.7
Avg Act 1.7 2.0 4.1 6.5 1.7 1.4 1.4 1.5 2.1 2.5 2.7 1.6 1.5 2.3 3.1 1.1
ImpactHrs 5,355 8,365 55,720 74,420 644 463 921 228 2,497 20,346 2,995 644 277 6,335 12,477 192
ImpactVal $176,006  $274,930 #iH##i#### #HHH#####E $21,178 $15,218 $30,271 $7,491 $82,084  $668,743  $98,440 $21,159 $9,113 $208,225 $410,093 $6,311
USA Interest  12.4% 12.5% 13.6% 13.6% 6.3% 2.2% 1.7% 3.5% 1.1% 3.5% 2.2% 1.3% 9.3% 2.8% 4.2% 8.2% 1.5%
Interest%  11.7% 10.0% 12.9% 17.7% 4.4% 2.3% 31% 1.2% 35% 2.6% 1.7% 101% 23% 4.4% 7.9% 2.8%
mpact%  2.8% 4.4% 29.0% 388% 0.3% 0.2% 0.5% 01% 1.3% 106% 1.6% 03% 01% 33% 65% 0.1%

USA Impact 5.0% 5.7% 25.7% 35.7% 0.5% 0.2% 0.0% 0.6% 0.2% 2.0% 11.8% 0.9% 0.1% 0.3% 3.8% 7.4% 0.1%
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InnerView Engagement Continuum

CURIOUS EXPLORING CASUAL COMMITTED LEADER

Seeking connection through . S ) Declared interest with Intentional. Seeking progress and
. . Desire to align interest or passion . . ) . .
personal experience. Basic cause i o demonstrated activity. Appreciates |  impact. These are developing Passionate and proven leaders.
with cause-centric activity. o .
awareness. invitation & fulfilling needs. leaders.
Ml EXPLORING USA Ml COMMITTED USA Ml  LEADER USA
17% % of Vol  23% 18% % of Vol 20% 27% % of Vol  30% 29% %of Vol 21% 9% % of Vol 6%
1.7 Activities 1.7 4.5 Activities 4.5 9.9 Activities 8.7 16.8 Activities 16.8 31.8 Activities 30.2
9.6 Hours 9.1 20.6 Hours 21.5 33.7 Hours 32.3 49.8 Hours 52.2 139.4 Hours 138.7
1.3 Causes 1.3 2.4 Causes 2.4 3.1 Causes 3.3 3.9 Causes 4.2 4.8 Causes 4.9
Cause & Community Leaders.
Social Awareness Events Hands-On & Measured Impact Routine Effort. Outregch. Advpcacy - Testlmonlgls: Seeking Professional
s I Program Staff. Professional Committee members. Building Engagement. Speaker Roles.
In-Home Activities In-Home Activities . - .
Discovery Network & Connections. Inspire Others.
Opportunites Drive Engagement
This chart shows the positive shift of 2024-25
student volunteers from Curiows + 2023-24
Exploring to higher level engagement
(USA averages by school-year). 2022-23
Algring passionsand interestsurlock 202122
more opportunties for students to
2020-21

make a difference in authentic ways.




